


PRIORITY INDICATORS

Streamline Business 1. Business satisfaction
. with customer service
Practices

from local government
(EDC Survey)

2. Rating Kansas City as a
place to do business
(EDC Survey)

3. % of Small Business
Committee
recommendations
implemented



BUSINESS SATISFACTION WITH KCMO AS A PLACE -
TO DO BUSINESS
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ISSUES IMPACTING RETENTION OF BUSINESS (TOP 12)

Which five of these issues will have the most impact on your decision to stay

in KCMO for the next 10 years?

1 | |

Proximity to Customers * 38%

Safety/Security W 28%

Lease Rates F 23%

Overall Perception of Area H 22%

Availability of Qualified Workforce F 22%

Value Received from Local Taxation F 17

Attitude of Local Govt to Business F 17

Physical Appearance of Area F 17
Streets and Roads - Local H 11%

Police/Fire/Ambulance Services H 11%
Access to Highways/Rail /Airport H 11%

Utility/Telecomm Infrastructure e 4 11%

%
%
%

Percentages are
% of
respondents
listing as one of
their top 5
retention issues

0% 10% 20%

Source: EDC Business Survey, 2013

30% 40%
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RETENTION ISSUES — COMPARING 2013 AND 2012

1 Proximity to Customers Proximity to Customers

2 Safety/Security Safety/Security

3 Lease Rates Overall Perception of the Area

4 Overall Perception of the Area Physical Appearance of the Area
5 | Availability of Qualified Workforce | Lease Rates

6 | Value from Local Taxation Attitude of Local Govt to Business
7 | Attitude of Local Govt to Business | Availability of Qualified Workforce
8 Physical Appearance of the Area Police/Fire/Ambulance Service

9 Streets and Roads - Local Access to Highways/Rail /Airport
10 | Police/Fire/Ambulance Service Streets and Roads - Local

11 | Access to Highways/Rail Airport Customer Svc from Local Govt

12 | Utility/Telecomm Infrastructure Location Within the Nation

Source: EDC Business Survey, 2012 and 2013 @



LOCATION ISSUES: COMPARING IMPORTANCE TO

WHETHER ARE NEEDS BEING MET
90% -

Above Average Importance +
Above Average Needs Being Met

Below Average Physical appearance Perception
- 0 Importance + I of area of area
é 80% - Above Average Qualified o Streets/
o0 Needs Being Met wprkforce \ \eo roads
g 70% - | oo ® ®
R R i ——tap-—e——---= - F o— ®— —
as) ° ° o +° ° ® Safety/
o 60% - Code " Local govt security
< ¢ enforcement : cust svc Local g((i)Vt
4 o, - attitude
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.;: 4'00/0 I
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= 30% - |
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00/0 | T T |
0% 20% 40% 60% 80%

% Rating as Important in Location Decision

Source: EDC Business Survey, 2013
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Percent of New Clients that are Home-Based Businesses

Overall since August 2011

=
- €102 Joqualdas

- €10z 3Isndny

- €107 A[

- €10 dun(

€107 Ae

€102 dy

 €T0Z Yorepn
€107 Arenaqoy

- €107 Arenue|

- 72107 Joquiada(

- 72107 JaqUISAON

- 21027 13q0190

- 2102 1_dquialdag

- Z210Z3Isndny

- Z10Z AIn(

- Z10Z dunf

2107 Aep

- Z10Z 1ady

2102 YoIep
7107 Arenaqoayg

- 7107 Arenue|

- 1T0Z Jaquiada(

1107 JaqUISAON

1102 19q0190

1102 Joquaidag

- 110Z3Isndny

HOME-BASED BUSINESSES AS

CLIENTS OF BIZCARE

45%
40%
35%
30%
25%
20%
15%
10%

5%

0%
Source: BizCare



PRIORITY

Implement the City's Advance
KC plan, maximize the
collaborative opportunities
to further this plan by
partnering with community
efforts that keep and grow
businesses in KCMO, attract
more residents to live in
KCMO and celebrate the
unique offerings that bring
people and business to
KCMO

INDICATORS

1. Jobs created or
retained through
economic
development efforts

2. Downtown

commercial vacancy
rate



ENTREPRENEURIAL SUPPORT:
URBAN GROWTH INITIATIVE

KCSeurceLink blZCGI e

Partnership to encourage entrepreneurial
start-ups, with a goal of creating jobs in
economically distressed neighborhoods

Features training programs and technical assistance to
low- to moderate income individuals in the urban core
wanting to start or grow businesses



URBAN BUSINESS GROWTH INITIATIVE:
HOW DOES IT WORK?

Awareness and Mind Set

Business Feasibility and Startup

CreditDevelopment
Focused
outreach to
urban Credit building
community assessment,
training and First Step
tools including | FastTrac
Ice House secured credit
Training cards and credit
building loans |FastTrac New
Venture
1-on-1
KCSourceLink counseling
SBDC

WBC

interest bank
loans

1-on-1 technical
assistance

$1 million in low

FastTrac
GrowthVenture

Ongoing
consulting,
mentoring and
connections to
new markets and
customers




KANSAS CITY’S PROPOSED ENTREPRENEURIAL DASHBOARD

Entrepreneurial Density
Deals/Available Financing
Network Interconnectedness/Use
STEM Workforce

Inc. 500/5000 Companies

Are we there yet?

13



ENTREPRENEURIAL SUPPORT:
CODE FOR AMERICA APPLICATION

Sign In| sign Up

Connect

BizFriendly puts the web to
work for your business.

Start Learning

)

Find the latest web Teach others how

Connect &
tools & learn the you use the web. compare to fellow
basics. learners &

teachers.

About Feedback CODE /ir ;r partnership with Kansas City, Missouri and Kansas City, Kansas.

http://bizfriend.ly

Demo TODAY (11/5/13) at 1
PM on 10t Floor of City Hall




REVIEW: HIGH-LEVEL METRICS m
FOR ADVANCE KC DVANCE,

E L E Planning for future jobs and opportunities.

Educational Workforce
Attainment e Poverty Dynamics

Community Age

Growth Dynamics D)

—

Accredited
Ralr;ial/ Child Devt
Ethnic Centers
Distribution Pe_r
Capita

Income

Population
Change by

Age Grou
2 _ School

(g District
Population Data

Change by Educational
RECEL Attachment

Population

Ethnicity
ACT Scores
P

Household R:l‘::': esr;:)y
Income y

Population Race
by Race

Age
Distribution

Degrees
Conferred




REVIEW: HIGH-LEVEL METRICS
FOR ADVANCE KC ADVANCE,

Planning for future jobs and opportunities.

Growth - .
and ];I:on(;mlc Bcllls lnetSS Utilities V;C;incy Bankruptcy Innovation
Prosperity ructiure 1mate dates

.
Employment

index State R2D
Employment Business Expenditures

/ Avg Wage Climate
Total by Sector Index/
Employment
Rank

.

Vacancy
g rates for

Unemployment office ) Pe;zz;‘:(::snd Patent
rate

retail, Bankruptcies Activity
and
industrial

4

Labor Force
Participation

State and 3
Local Tax

Location
Quotients

a Rate Entrepreneur
Worker

Rates
Inflow/
Outflow




REVIEW: HIGH-LEVEL METRICS

FOR ADVANCE KC DVANC
PLACE

Planning for future jobs and opportunities.

Cost of Housin Health Public  Transportation Quality of Civic
LiVing g Care Safety Infrastructure Life CapaCity

Cost of
Living
Index

7 Median
Existing
Single-
Family
Home
Prices

2B

Rental
Affordability

County
Health
Rankings

Health
Care
Capacity

F

Violent
Crime
Rates

—

Property
Crime
REVGEN

—

City
Crime
Rankings

Airline
Passenger
and
Freight
Traffic

Arts
Capacity

Travel
Time
Statistics

EPA
Envirofacts

Registered
Nonprofits

Volunteering




ADVANCEKC: STRATEGIC ’ADVANCE&-

R E CO M M E N DATI O N A R EAS Planning for future jobs and opportunities.

AdvanceKC Strategic Recommendations

Arts and Leisure

Business Climate

Connectivity and Collaboration
Infrastructure Development
Innovation and Entrepreneurship
Mobility

Public Safety

Talent Development and Education

© O N s W

Target Sector Support

10. Urban Land Use and Revitalization




TARGET SECTOR ANALYSIS ‘ﬁDVANCEk

Planning for future jobs and opportunities.

AdvanceKC Strategic Recommendation 9: TARGET SECTOR SUPPORT

Action Item 9.1: Develop research-supported Action Agendas for Kansas
City’s priority target business sectors.

Financial &
Technical
Services

Health Sciences
& Services

Arts, Design, & |  Specialized | Supply Chain Nonprofit
Engineering | Manufacturing | Management | Management

Target

Financil Services | Architecture & Chemicals &
Health Sciences Engineering Polymers Wholesaling

Tp(hnglogy Creative Arts
Solutions

Graphic and Warehousing &
Customer Commercial Iransportation Distribution

Support Centers Design Equipment

Metal Fabrication

Health Services

Entrepreneurship



INCENTIVES POLICY ”ADVANCE%C

Planning for future jobs and opportunities.

AdvanceKC Strategic Recommendation 2: BUSINESS CLIMATE
Action Item 2.2: Revisit the City of Kansas City’s incentives policy based
on the dynamics of the AdvanceKC strategy.

STRATEGIC PLAN RECOMMENDATIONS:

- Review the usage and efficacy of all existing incentives tools and their potential
to support implementation of AdvanceKC’s economic development initiatives.

- Based on this assessment, formalize a new, legally binding policy for the
provision of public incentives administered and delivered by the City of Kansas
City.

- Develop a “grading” system for incentives usage based on anticipated fiscal and
strategic project impact.

- Ensure that policy dynamics include ongoing data-supported analysis of the
impact of awarded incentives based on AdvanceKC priorities.




INCENTIVES POLICY

”ADVANCE%C

Planning for future jobs and opportunities.

CORE EVALUATION CRITERIA

Jobs-Based Projects
= Net New Jobs

= Wages

"= [nvestment

= Target Sector

Site-Based Projects

Location

Blight Remediation
But For (gap)
Investment




MEASURING ARTS AND ECONOMIC DEVELOPMENT:
CREATIVE VITALITY INDEX

AdvanceKC Strategic Recommendation 1: ARTS AND LEISURE
Action Item 1.1: Integrate the findings and recommendations of the
Task Force on the Arts into the AdvanceKC framework.

Creative Vitality Index:
Measures arts participation (demand for arts products
and services) and occupational employment in the arts

Initiative born from a collaborative research project

Municipal Art Commission commissioning a report



RECENT WINS FOR THE KC ART SCENE (AND THE ECONOMY)

National Storytelling Commission moved new
world Headquarters to Kansas City

Annual conference draws 500 attendees and will be
held in KC every other year

Folk Alliance International relocated
headquarters from Memphis to Kansas City

Annual conference draws 2,000 participants™ and will
be held February 2014

*Source: The Pitch August 20, 2013



STRATEGIC DIRECTION OF THE EDC w

Strategy #1: Expand and retain business opportunities in Kansas City
Strategy #2: Expand new business location in Kansas City

Strategy #3: Expand community economic development outreach
opportunities

Strategy #4: Coordinate and align the focus of the statutory agencies
Strategy #5: Build upon the infrastructure of the EDC

Strategy #6: Increase perceived value of EDC by its public & private
partners



EDC CONTRACT QUARTERLY PERFORMANCE INDICATORS

Announced Projects (# of attraction, retension and expansion) Target Sector
Jobs from Announced Projects (# created and retained) Support
Existing Business Visits (# by employer size and business sector)

Investment for Business Development Activities

($ of real property and personal property)

Approved Projects (# for redevelopment) Urban Land Use

New Investment for Redevelopment Activities
($ of real property)

and Revitalization

Satisfaction with KC as a Place to do Business
(% citywide and by area plan, annually)

Local Tax Incentives Approved
($ by statutory agency and taxing jurisdiction)

Ratio of Investments to Incentives (# by statutory agency)

Business Climate

SBA 504 Loans Closed ($ and #)

Revolving Loans Closed ($ and #)

Innovation and

Entrepreneurship

o



DOWNTOWN OFFICE SPACE VACANCY RATES
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Source: CB Richard Ellis (CBRE)
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PRIORITY

Invest in the
underdeveloped parts of
the City and effectively
harness the opportunities
available through the
Urban Neighborhood
Initiative, Land Bank,
Green Impact Zone and
other programs to
improve housing and
commercial development

INDICATORS

. % of Land Bank

properties sold,
reused or
repurposed

. % change in value of

permits in
designated urban
core area



LAND BANK SALES TO DATE k N IQ
KANSAS CITY, MISSOURI
Land Bank Properties Land Bank Properties
Sold: 9 Under Contract: 76

kedlbadfiad

3| $5,527 = Total Land Bank Sales Amount



HOMESTEADING AUTHORITY SALES ACTIVITY

Homesteading Authority Homesteading Authority
Properties Sold: 18 Properties Under Contract: 44

GG
G
B




DISPOSITION OF LAND BANK PROPERTY: LAND

SOLD AND UNDER CONTRACT 2] NK
5 Single Family Homes for Demo -
by Purchaser ol
8 Single Family Homes for
Renovations clllailiedfi el
8 Single Family Homes for Owner
Occupancy feaee e
BREREREEE
21 Vacant Lots o[l e [ e e e e
ol
HREREREEE
43 Side Lots e[kl e
ke[| el
NREERIEE )

Source: Land Bank 30



CURRENT HOUSING ASSISTANCE PROGRAMS: MORE

Missouri Reinvesting in Neighborhoods Program (MORE): The MORE
Program offers a 30 year fixed rate mortgage through Missouri Housing
Development Commission (MHDC) for first time and repeat

homebuyers who are purchasing homes that are owned by municipalities
or non-profits in targeted areas of Kansas City, Missouri.

Brief Description

30 year fixed rate subject to income and purchase price limits; first time homebuyer is waived.
Property must be located in the city's designated areas. Property must be owned by municipality or
non-for-profit.

Mortgage Rate*®

First Mortgage through MHDC with a 30 year fixed rate mortgage at our non cash
assistance interest rate

Income Limits

1-2 Persons $85 440
3+ Persons $£99 680
Purchase Price Limits

1 Family $305,800
2 Family $391 486

Seller Requirements

Municipality or non-profit must own or haold title to the property prior to the homebuyer's purchase

Owner-occupied Requirement

Property to be owner-occupied

MHDC Cash Assistance
Contribution

None.
k.C Dream HOME Program downpayment assistance is eligible with the MORE program

Loan Types

Conventional (mortgage rate higher)

Baorrowers Served

First Time Homebuyers & Repeat Homebuyers

*Mortgage Rates subject to change based on market. Borrowers must apply with one of MHDC's certified lenders.

FHANA/RD Loans



http://www.mhdc.com/homes/more/index.htm
http://www.mhdc.com/homes/more/index.htm
http://www.mhdc.com/homes/more/index.htm
http://www.mhdc.com/homes/more/index.htm
http://kcmo.org/CKCMO/Depts/NeighborhoodsandHousingServices/GrantsandAssistance/HomeBuying/OCS879231-104966

MORE Program
Missouri Reinvesting in Neighborhoods
Homebuyer Morngage Program

MORE Program
Target Areas

Legend
MORE Program Lending Areas

D Primary Target Areas Plaza/Westport

Secondary Target Areas Beacon Hill

|| City Limit

While the City of Kansas City, Missouri makes every effort to maintain and
distribute accurate information, no warranties and/or represenfations of any
kind are made regarding information, data or services provided. In no event
shall the City of Kansas City, MO, be liable in any way to the users of this
data. Users of this data shall hold the City of Kansas City, MO, harmless in all
matters and accounts arising from the use and/or accuracy of this data.

0 15 3
© 2006 City ofKansas City, Missouri B \liles
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CURRENT HOUSING ASSISTANCE PROGRAMS: KC DREAM

KC Dream Program: Assistance for low- to moderate- income first-
time homebuyers within the City limits of KCMO. Income guidelines apply

and special incentives are given for homebuyers buying in one of the
Neighborhood and Housing Services target areas.

The City has established the following target areas and subsidy limits:

Program Income Guidelines

Heart of the City — Primary Target Area — the lesser of 20% of purchase price or $20,000
Truman — Primary Target Area - the lesser of 20% of purchase price or $20,000
Swope - Primary Target Area - the lesser of 20% of purchase price or 520,000
Hickman/Ruskin — Secondary Target Area - the lesser of 20% of purchase price or $20,000
Downtown — Secondary Target Area - the lesser of 20% of purchase price or $20,000
BriarclifffWinwood — Secondary Target Area - the lesser of 20% of purchase price or $20,000
Citywide (outside of any Target Area) - the lesser of 10% of purchase price or 510,000

No. In
1 2 3 4 5 5 7 8
household
M""iz;:]":a' $39.900 | $45.600 | $51.300 | $56.950 | $51.550 | $66.100 | $70.650 | $75.200

©



[KC Dream Home Program |

K( Dream ' T RN
ot irm ] R
Home 1
Target Areas

- [ R — y
“EX Rverontindusaial § (

T\,

P—

Legend
Levels of Assistance
Primary Target Areas - $20,000

Secondary Target Areas - $20,000
All Other Areas of KC $10,000

| | City Limit

While the City of Kansas City, Missouri makes every effort to maintain and
distribute accurate information, no warranties and/or represenfations of any
kind are made regarding information, data or services provided. In no event
shall the City of Kansas City, MO, be liable in any way to the users of this
data. Users of this data shall hold the City of Kansas City, MO, harmless in all
matters and accounts arising from theuse and/or accuracy of this data.

0 1.5 3

© 2006 City of Kansas City, Missouri




PRIORITY INDICATORS

- 1. Number of daily departures
Make Kansas Clty d and arrivals at KCI Airport
destination for 2.  Number of citywide/non-

- citywide conventions and
personal and business other events at convention
visitors by center

- == h 3. Number of hotel room nights
maximizing the usage and non-convention hotel
of the City's Aviation room nights booked

. 4. Progress tracker for new
and Convention assets terminal at KCI Airport

5. National/Int’l rankings and
features of KC

()



CONVENTION CENTER BOOKINGS BY CVA
(ALL SIZES: FOR FUTURE YEARS) ‘

- Goal Actual - Trendline (Actual)
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Source: Kansas City Convention and Visitors Association



CONVENTION CENTER HOTEL ROOM NIGHT

BOOKINGS BY CVA (ALL SIZES: FOR FUTURE YEARS)
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Source: Kansas City Convention and Visitors Association @



ACTUAL CONVENTIONS HELD AT CONVENTION

CENTER AND ATTENDANCE (“CITYWIDE”
CONVENTIONS: 1,000 PEAK NIGHT ROOMS)

- =ssConvention Center Attendance

EANumber of Conventions Held at Convention Center
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Source: City of Kansas City - Convention and Entertainment Facilities Department



ACTUAL HOTEL ROOM NIGHTS
(“CITYWIDE” CONVENTIONS: 1,000 PEAK NIGHT ROOMS)

250,000

200,000
150,000
100,000

M

50,000
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Source: Kansas City Convention and Visitors Association

Peak Night Conventions

Actual Hotel Room Nights from 1000+




PRIORITY

Emphasize the focus on
the customer across all
City services; engage
citizens in a meaningful
dialogue about City
services, processes, and
priorities using strategic
communication
methods.

INDICATORS

0/ of citizens satisfied
with customer service

0/ of citizens satisfied
with communication

0% of businesses
satisfied with City
services

0% of customers
satisfied with 311
service request
outcomes



CONVENTION CENTER CUSTOMER SERVICE

i Sales/Marketing ® Event Services

g 49
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Average Score - 5 -point scale
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FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014
YTD

Fiscal Year
Source: Convention and Entertainment Facilities post-event survey



CONVENTION CENTER RECOGNITION

Convention Center Awards |Years won

Facilities & Destination 2010-
Magazine - Prime Site Award 2013

Hotel and Lodging 2013
Association Award



PRIORITY INDICATORS

- 1. Number of daily departures
Make Kansas Clty d and arrivals at KCI Airport
destination for 2.  Number of citywide/non-

- citywide conventions and
personal and business other events at convention
visitors by center

- == h 3. Number of hotel room nights
maximizing the usage and non-convention hotel
of the City's Aviation room nights booked

. 4. Progress tracker for new
and Convention assets terminal at KCI Airport

5. National/Int’l rankings and
features of KC



KCI AIRPORT PASSENGER SURVEY — REASONS FOR TRAVEL

Active Military
Duty (Connecting
No Response 1% Flight)
2% 0%

Non-Business

(vacation/
leisure/
personal)
18%
Business/
Convention/
L Conference
Visiting 56%
Family/
Friends
23%

Source: Aviation Department Passenger Survey, March 2012



ENPLANEMENTS AT KCI \
(ALL PASSENGERS BOARDING PLANES) '
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2% Increase
6,000,000 Anticipated for 2013
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Source: Aviation Department



AIRPORT BENCHMARKS: ENPLANEMENTS

2011 Enplanements H 2012 Enplanements
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DAILY DEPARTURES (PEAK DAY)
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NON-STOP DESTINATIONS
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MCI’s Largest Markets Without Nonstop Service

Peak Period
Top MCI O&D Markets CY 2012 Average Year-
Rank Without Nonstop Service Miles O&D Passengers PDEW Fare PDEW Ended
1 Austin (AUS)* 649 93,866 129 $130 156 Q2’08
2 San Antonio (SAT) 706 92,386 127 $134 167 Q2 ‘08
3 Orange County (SNA) 1,341 84,214 115 $151 131 Q3 ‘04
4 Sacramento (SMF) 1,441 75,114 103 $161 121 Q2 ‘06
5 Raleigh/Durham (RDU) 905 71,072 97 $171 155 Q2 ‘08
G Ft. Myers (RSW)* 1,156 70,052 96 $146 102 Q407|
7 Pittsburgh (PIT) 774 58,072 80 $149 104 CY ‘01
8 Columbus (CMH) 633 55,340 76 $165 119 Q2 ‘08
9 Oklahoma City (OMA)* 312 46,092 63 $112 184 Q4 ‘00
10 Jacksonville (JAX) 956 42,762 59 $175 104 Q2 ‘08

Miami (MIA) 1,252 40,774 56 $179 117 Q2’04

*Nonstop service was flown during calendar year 2012.
Source Innovata schedule data for March 2013 and U.S. DOT, O&D Survey




AIRPORT BENCHMARKS: NON-STOP DESTINATIONS
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PRIORITY

Emphasize the focus on
the customer across all
City services; engage
citizens in a meaningful
dialogue about City
services, processes, and
priorities using strategic
communication
methods.

INDICATORS

0/ of citizens satisfied
with customer service

0/ of citizens satisfied
with communication

0% of businesses
satisfied with City
services

0% of customers
satisfied with 311
service request
outcomes



CITIZEN SATISFACTION WITH KCI AIRPORT SERVICES

M Satisfied HENeutral ©HEDissatisfied

Cleanliness of facilities

Availability of parking at airport
Ease of moving through airport

security

Helpfulness of signs and other
directions

Price of parking at airport

Food, beverage and other concessions

0% 20% 40% 60% 80% 100%

Source: Citizen Survey, 2013 @



CITIZEN EMPHASIS + SATISFACTION: AIRPORT

Which TWO of the Airport Services listed do you think should
receive the MOST EMPHASIS from the City over the next two years?

Airport Category Emphasis Satisfaction I-S Rank
Food, befverage, and other 30% 41% 1
concessions

Price of parking 31% 52% 2
Ease (?f moving through airport 2904, 74% 3
security

Availability of parking 19% 75% 4
H_elpflflness of signs and other 12% 73 5
directions

Cleanliness of facilities 14% 78% 6

Source: Citizen Survey, 2013 @



AIRPORT USER VS. NON-USER SATISFACTION: FACILITY

Survey Question: Have you visited KCI in the last year?

100% - Vs F i
900 9% . 8% . . % : H Very Dissatisfied
Yo - : s
: . 14% . 16% . . . E Dissatisfied
80% {40 . . . 350, H Neutral
70% - M Satisfied
60% - H Very Satisfied
50% - Airport users are more
likely to be dissatisfied
40% -

% with the quality of food,
30% - beverage and
20% - concessions. Allrport

users are more likely to
10% - be very satisfied and
o/ satisfied with overall
0% : .
quality and cleanliness.
Non-users are more
Food, Beverage, | Overall quality of Cleanliness of likely to be neutral on
Other Concessions | airport facilities facilities all three questions.

Source: Citizen Survey, 2013



AIRPORT USER VS. NON-USER SATISFACTION: PARKING

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Source:

Survey Question: Have you visited KCI in the last year?

Price of Parking

Citizen Survey, 2013

38%

Availability of Parking

H Very Dissatisfied
@ Dissatisfied

H Neutral

M Satisfied

H Very Satisfied

Airport users are more
likely to be satisfied
and very satisfied with
the price of parking;
non-users are more
likely to be neutral or
very dissatisfied. Users
are more likely to be
very satisfied with the
availability of parking

(s5)



AIRPORT USER VS. NON-USER SATISFACTION:
SIGNS AND SECURITY

Survey Question: Have you visited KCI in the last year?

100% -
90% - —H Very Dissatisfied
80% - —E Dissatisfied

M Neutral
M Satisfied
- H Very Satisfied

70% -
60% -
50% -

40% - Airport users are
30% - more likely to be
20% | satisfie(_i a.nd
very satisfied
10% - with both ease of
0% - moving through
User Non-User User Non-User security and the
_ _ directional
Ease f’f moving th_rough Helpfulness of signs signage at the
airport security airport.

Source: Citizen Survey, 2013



Final Thoughts or Questions?

KCStat
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